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BMAIN ISSUES IDENTIFIEDMISCLUSSED: Spon Mamketing is a powerful 100] theat can be wsed 1o sucoessiully promode
garl’s and women’s spons at the local, regsonal, national, and imerational levels, A variety of spon marketing media ane
available, such as the traditional 1ools of newspaper, ebevision and radio, and the new media including the inemer, email,
and cell phones. However, they are in dilferem stages of development in differem aeas of the waorld
(Mot 217 persons from 41 countnes atlended this workshop.)
| Do you have access to MEDIA in vour region?  What types? Arc you able to influence them?
= Ench coumtry huis access o some forms of mede bol not all new medin ae readily accessible.
= Some medin coverge of women bol e media sull nosmepresent woamen (e.g, use of sexealiny ),
= When media cover wasimen in sport, 1L is onky Tora shon penad of lme, bl nol sustmable,
2. Wl tvpes of media do voo Beleve would be most suceesslul o promssis women and spon”
= W could assume: et new media provide the solution and opporumties i improve media coverge of
sworen i sport. [0 is clear that, om e global kevel, inis important not o geore the impact of trsdinonal
media, Access o new media is sl hodted and not wiversal,
5 Wt are some ways you can aceess ancor develop the medim 1o proanate women and spon'?
= Crepte good relationships with meds, parsershop with media, panneship with other countnes, use students who are
inderested inomedia as volusieers in sport, edugate medi aboul women i spoer; provade imfommation 1o medin, meense the
mrnber of women in media; each “media ersey™; use pon-sport media, wse men's sport o inlrduce and promole wonsn
i sport; persuade medim Lo focus onowomen's athlets abilitkes, non their besty attnbaes,

RECOMMENDATIONS FOR ACTION ( WHO? WHAT? WHEN ? HOW 7)
I Gt the viewers imvobved increating demand and advocacy for increased media covermge of girds and women's sparts,

Who: Mational spor ergameations, governing bodics, and ledersions,

What: Through national campaigns, activating meden consumers = advocmes of imgroved coverme of gars and women’s
sparts

When: Right now,

How: Letter woting, e-mamling, lext messages ~ psking for more women's spen covermge

2. Facilitate wnproved. reciprocal, working relatsonships between women's sport and (e medi.

Who: National spon argamztions, povermng bodics, and Federabons

What: Educate media professionals and participants in women's spors.

When: Right now

How: Training, seminars. relationship development. sharing pood practice. provision of media stones, images and
information

3. Use female sporis icons o= role models o promote girls and svomen's spors.

Whio: All sports orgamzatns & locel. regronnl, nationil. and intermational levels.

What: Identify fenale spors icons

When: Right now

How: Use their images in promotional materals and media forms to help promote girds and women's spors,
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